
 

 

JOB DESCRIPTION 

Name 

 

 
Media & PR Officer 

Appointment 

 

Permanent 

Responsible to 

[Line Manager] 

 

 
Head of Media & PR 

Responsible for 

[Staff positions] 

 
N/A 

Role Outline 

 

ADS is the UK’s trade association for the aerospace, defence, security and space industries, 

together worth £72bn a year to the UK economy and employing more than 360,000 people. ADS 

has more than 1000 member companies and active interest in the future direction of key policies 

around issues such as industrial strategy, defence procurement and Brexit, making this role a great 

opportunity to work with some of the UK’s most exciting and issues-rich sectors. 

Working as part of a focused media team, this role offers the chance to build skills and experience 

across a range of PR disciplines, building relationships with the media and growing our audience. 

Close working with the ADS public affairs team and policy advisors provides a valuable insight into 

government relations. 

With plenty of scope to lead projects, this position is varied, covering everything from developing 

broadcast media opportunities, through to drafting articles and releases, and helping to deliver 

successful and high-profile events. There is a strong social media focus and the opportunity to 

build and grow ADS’ presence and voice.      

The role will be based in ADS Group’s London office, with an occasional requirement to work from 

the Farnborough office. 

 

Primary Duties  Supporting the Head of Media and PR in driving media coverage for the organisation, 
working with colleagues in industry and around the business to develop news stories, and 
supporting sell in activity 

 Assisting the Policy, Public Affairs and Media team around key events or activities such as 
parliamentary receptions 

 Building ADS’ social media presence, generating social media content for channels such as 
Twitter and LinkedIn, and regular blogs 

 Playing a key role in planning for the Farnborough International Airshow and helping to 
run on-site media activity  



 Driving news coverage at key international trade shows, with a particular focus on SME 
companies exhibiting within the ADS organised UK-Group. Possible attendance of some 
international trade shows 

 Coverage monitoring and supporting regular media coverage; maintenance of media 
contact lists 

 Web activity, including the maintenance of the media pages of the website 

 Developing articles for publication 

Secondary 

Duties 

 
 

 
 

 

Budget 

Responsibility 

 
N/A 

 

Skill Set  One to two years of experience in media relations, PR, journalism or a related field, and 
an enthusiasm for developing compelling news content and driving coverage 

 Solid understand of the media landscape and working knowledge of media channels – 
whether print, broadcast or social media. 

 Results driven, self-motivated and the ability to work flexibly within a team 

 Creative approach and strong written skills for a range of audiences and outlets 

 An eye for detail and the ability to consistently deliver high quality, accurate work to 
deadline 

 Strong organisational skills, effective time management and the ability to multi-task and 
prioritise  

 Flexibility and a proven resourcefulness to solve problems and drive success 

 

Signed 

 

 

Dated January 2018 

 

 

 

  
 


